零售業銷售促銷管理系統之研究

With the rapid development in network technology, the Internet hasbecome a popular open system. Services of Information Retrieval andResource Sharing from Internet have brought a convenient gathering andlearning of knowledge. However, to collect knowledge and valuableexperience from Internet always occupy most of searching time in thefirst phase of learning. Especially it is more significant to furthermanage and deliver this useful information. In this era of knowledgemanagement, to inherit other's valuable experience and knowledge is avery important and efficient way to own more substantial know-how forcreation. Especially to eliminate the waste of source time andmanpower and retrieve the precise and imperative informationefficiently from Internet is the most hot subject in knowledgeeconomical domain. Hence, this paper plans to propose an approach tosolve this issue. The solution can be included three parts. One is tocollect useful information quickly from Internet. The other is toanalyze and manage information, furthermore, erase un-usefulinformation. Another is to deliver this information quickly byubiquitous way . Through the practical implementation, this approachis proven be feasible, useful and efficient.
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