台灣大型企業行銷資訊系統對行銷管理程序之支援分析研究

In a highly competitive society, most companies must face a tough business environment. The more complicated the environment is the more importance the marketing information is. In order to utilize various internal and external marketing informations to enhance marketing management information technologies play an important role. Therefore many companies start to build Marketing Information Systems (MkIS) In this thesis, we first review the spirit and evolution of MkIS and then survey top 300 companies in Taiwan. Then we investigate how MkIS are applied in these companies, and discuss the importance and the perceived improvement of applying MkIS on marketing management processes. Finally, we analyze the interaction relationship between marketing management processes and both the information content of MkIS and the perceived improvement of MkIS usage.
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