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With the financial deregulation policy of the government, the local financial market has faced competitive pressure. In order to maintain competitive advantage, marketing strategies become essential in the banking industry. For the rapid development of Internet applications, more and more the foreign financial institutions extend their electronic banking services to the Internet platform and take those functions on the web server as a new marketing instrument Thus, how to construct an Internet system including bank marketing mechanism will become a hot issues of the DP personnel in the banking industry. We first proposed a function-oriented framework of Internet marketing system for the banking industry. In this framework, we not only applied the bank marketing theory and the strategic planning methodology but also integrated a lot of real cases from the financial web server all over the world. Secondly, we designed a questionnaire based on the framework and made a field survey from 127 EDP centers to explore the feasibility and the inhibition of this brand- new system. The result indicated that growth rate of local financial web sites was still very slow especially on the increasing rate of community financial institutions. Meanwhile, the study also revealed that some important inhibitors need to be overcome in the future.

