代理問題、自我申辯對投資決策承諾續擴之探討
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Managers commonly face the problem of deciding whether to continue committing resources to a risky and highly uncertain project, or possibly personal commitment and reputation, have already been spent. This study examines the effect of agency problem and self-justification on the level of escalation of commitment in investment decisions and interaction between self justification and agency problem. Furthermore discuss interaction between moral reasoning levels and agency problem. Results from 87 listed and OTC firms' financial manager. The findings suggested that agency problem had strong explanatory power for project escalation of commitment. Investment decisions of subjects were analyzed and a significantly interaction was found between agency problem and self justification. While subjects with self justification situation showed a significant stronger tendency to continue a failing project when adverse conditions emerged. The relationship between moral reasoning levels and agency problem can accurately describe the tendency to escalate commitment. While subjects with lower moral reasoning level showed a significant stronger tendency to continue a failing project when adverse conditions emerged.

