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e RISIFHREY » 77 ﬁ ;’*J% 7 A&HCIl#g %] » 7 3E P~ 5 SOCIAL SCIENCES
¥ SCIENCE & TECHNOLOGY & B#gm] » & [ = }gieziiﬁf;] 0w oo BIEER
"ARTICLE | # 3 ~ ;I%azpii']ﬁafﬁ:y; ATISIF LR ¢ P 91644F o IEEEFHLE ¢

M58k » £3T702F 0 H At acd 22 BllArEE R o

£22000% 20104 F AL R 22 A1 H A0 & p1 572 & F Hoindt 4

#5 ISI (FA)  IEEE  (FA*) &% (F &)
2000 18 (2.56%) 6 (0.85%) 24 (3.42%)
2001 33 (4.70%) 1 (0.14%) 34 (4.84%)
2002 24 (3.42%) 9 (1.28%) 33 (4.70%)
2003 35 (4.99%) 5 (0.71%) 40 (5.70%)
2004 35 (4.99%) 6 (0.85%) 4 (5.84%)
2005 69 (9.83%) 3 (0.43%) 72 (10.26%)
2006 59 (8.40%) 3 (0.43%) 62 (8.83%)
2007 74 (10.54%) 4 (0.57%) 78 (11.11%)
2008 85 (12.11%) 6 (0.85%) 91 (12.96%)
2009 98 (13.96%) 2 (0.28%) 100 (14.25%)
2010 114 (16.24%) 13 (1.85%) 127 (18.09%)
T 644 (91.74%) 58 (8.26%) 702 (100%)
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GBAIEHA LRI H s w0 AT #-F ~2000# 1 2010#
Az P o & lf—ﬁ R 4E B30 4o (£3) o

13 & EAE T R %0 el Bt A

p
#L AR NEh &k BAY AEELR)
1 USA 262 37.32% 37.32%
2 UK 78 11.11% 48.43%
3 Germany 40 5.70% 54.13%
4 Canada 37 5.27% 59.40%
5 Netherlands 34 4.84% 64.25%
6 Sweden 32 4.56% 68.80%
7 China 24 3.42% 72.22%
8 Spain 22 3.13% 75.36%
9 Taiwan 15 2.14% 77.49%
10 Italy 14 1.99% 79.49%
11 Australia 13 1.85% 81.34%
12 Denmark 13 1.85% 83.19%
13 France 11 1.57% 84.76%
14 Singapore 10 1.42% 86.18%
15 Hi 97 13.82% 100.00%
SRR SN LF L R R T Rk SOLE S PE R
ZLZRRS TER PR 2025 02 h TER D EFT8E BEFREL T

B> %3740k A B A2 10 52 BRI 710 o Rk RaT g Are® o
702 £ < % ¢ ,rf—;]zfvwﬁeg 48 T & Feo

g g

3¥ = F n%ﬁ (T ﬁ,]'}f—.ﬁ‘;}é bt’ﬁ» | FT2_ 4P Fﬁ?ﬁﬁi“ﬂpmjgﬁv

D

’éﬁﬁi[’ TAZMEZ 2 et 5)(37.32%) 0 H X R E R H AR E R 2 £ R

Figd - F(1L11%) > FH AR~ e £ S FTRHERL IR A EFR > FRE
MR = B R EF TRl QB RR e E okt v ST RS
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4.2.2 2000 % 2005+ 22006 3 2010 & 481 d

~FT Y #-2000# 1 2005# -2006# 1 2010# & B4 IF—*‘ DR e T v A i

P R(L AL BIRRAEE S - FF R T ER poa B8 B IR e o
fesrd b AP LR T 1367% St L E S ch TER o FREERR > Ak
Bt d b o 103% c H = LA TR RIAPE LB E A5 R 0

% % #2000 % 2005 v w L L T E §

#2006% % 20104 plagk © 54

Bk oo
{6 #-2000-# 2 2010+# %18 % 7 -5 TER 2= R R
TR 0 3% PHURRIERA GRATAA M L Sl TR Jog

A2 L (54.27%)  H T Rk A T

IEL TEERE ST

Se k5 NUgER T TP R ST

# 4 2000-2005 £ 2006-2010 £ 48 +* dix

6\-5_{9 J‘

46

2000-2010 2000-2005 2006-2010
Rank g 3 B FAM AR | R FA L 33 A

1 |usa 262| (37.32%) USA 105 | (43.57%) USA 141 (31.47%)
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Abstract

The national economic growth depends on a number of factors, such as technology
and natural, the people's hard work and entrepreneurship. In recent years, governments
began to attach importance to and actively assist their nationals’ entrepreneurship. This
study adopts the way of literature analysis, using mainly content analysis method.
Articles and reviews in the innovation and entrepreneurship category published from
2000 to 2010 were accessed through the ISI database. The results showed that
innovation and entrepreneurship in the field of study, a significant increase in recent
years. The USA, UK and Germany were found to be the most productive countries.
Finally, this research found that the trend of innovation and entrepreneurship research
issues are in technology related industries, policy and economic issues and academic

issues.
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