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The Effects of the Personal and Cultural Characteristics on
Consumer Ethics
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Adopting “Push and Pull” Factors in Tourism Marketing
Management--An Australian Empirical Study

Shu -Kiang Chen ~ Annie Pan
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Effect of symbolic presence of stranger on product preference:

The influence of unconscious process of C2C interaction on
product preference and role of stereotype mental representation
of stranger as well as consumers’ implicit theories about
personal attributes

Sharayu S. Kirkole
Couchen Wu.
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A Study on Effects of Consumers’ Perceived Value on
Promotional Activities of Reference Price Indication
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Corporate Rebranding and Consumer Brand Preference: The
Moderating Effects of Consumer Brand Name Attitude and
Consumer Product Expertise
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Autocorrelation, Smooth-Time-Varying, and the Predictive
Ability of Dividend Yield
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Intra- industry reactions to stock split announcements:
Does investor sentiment matter?
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An unconditional return disturbances simulation
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