消費者行為理論於長程公共運輸旅客行為意向與搭乘因素之研究：以台灣高鐵為例
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A variety of public transportation modes exists in the west corridor of Taiwan after the government has steadily lifted the restrictions on the market. Increasing the willingness to ride becomes a critical issue. Studies show that understanding and analyzing passengers' behavioral intentions regarding public transportation is the key to increase the ridership. This study first constructs a travelers' psychological decision process model based on consumer behavior theories. Second, the model is validated by Taiwan HSR passengers using Structural Equation Modeling technique. This study finds that the most critical factor for HSR passengers is the perceived cost and the service quality is the second. Providing convenience services is the key to increase the level of service quality. Using appropriate advertisement and providing a variety of travel packages could attract more passengers.

