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In general, group members contribute their ideas to organization by teamwork in advertising industry. If we do the same way to students in Dept. of Advertising it might get more creativity and increase their advertisement absorptive capacity. Collaborative learning assist group members in achieving their goal effectively. Group members study with discussion, support, and cooperation of dividing the work. We try to sum up the data of interview and questionnaires from students in Dept. of Advertising by triangulation. We conclude that teamwork quality, team climate and team diversity are key elements of advertisement absorptive capacity.

