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In the changeable market nowadays, the institutes of continuing education are facing a dynamic and complicate environment. Under the competition of heterogeneity, these organizations themselves have to be equipped enough with autonomy and flexibility in order to adapt themselves to the changing market, and then develop and implement optimal strategies to the market. The major objective of this article is to link BPR and TQM to the innovation management issue of continuing education, and to provide researchers and practitioners further understandings of organizational innovation by means of introduction and establishment of related conceptual models.

