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ABSTRACT: The market-orientation
have been proved to have positive

effects on busi ness’ s
profitability enpl oyee’ s
attitudes and sal esperson self-
i dentification. Based on the

concept of nmarket-orientation
this research devel ops enpirical
approach to eval uate the ef fect s of
orientation on coordination of
suppl i ers. The enpiri cal t est
resul ts suggest that distributor's
market orientation has a direct
effect onits trust and perception
of cooperative norns and conmi t nent
with suppliers.
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