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The main purpose of the study is trying to reduce the time and cost needed to develop a questionnaire by the aid of the computer, using a semi-structure design procedure to decrease the possibility of mistakes made by human, and elevating the value of information derived from questionnaire interviews. In the implementation of the system, the special character of it is to include the consumer behavior model, a very attractive concept in marketing research. By the help of the model, the designer of a questionnaire will easily understand the goal for the questionnaire and the direction of the research. The quality and design speed of a questionnaire will be elevated by the search in database and the implantation of designer's subjective opinions. In the future, the system is expected to connect with other marketing software to improve the automation degree of marketing research.

